
Remember the reality of the real estate. 
Mobile screens are just 5% of the PC’s size.

Design for both portrait and landscape view. 
Your respondents will choose which to use, make sure your scales
and lists fit both. 

Use fewer words in the questions. 
Replace long questions with shorter ones while keeping the 
same meaning and precision. A real challenge!

Avoid scrolling designs. 
Instead of asking people to scroll or pinch, use fewer items. 
Scrolling is much faster on the mobile phone so users may miss 
key items on the list.

Redesign Flash elements. 
Flash is generally not supported on mobile devices.

Design the functional elements first. 
Anything that people have to touch, like “next” buttons or check 
boxes, should be as large as possible and have as much space 
around them as possible.

Test on multiple devices. 
And in both portrait and landscape view. 

Start with the mobile design and size up. 
A good mobile design will work well on a PC. So size up instead 
of scaling down. 

Make text boxes as large as you can. 
The larger the box, the more words are typed in open-ends.

Resist the temptation to use “cool” phone features. 
The spinning “wheels” seen in mobile calendars make good design, 
but could be awkward for users and cause unexpected results.
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Contact us to learn more: www.surveysampling.com     Toll Free: +1 855 4SSI Sample
                                               




